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Discussion: 

• Read the whole passage aloud.  Then discuss what this passage 
reveals about Jesus.!

• Make a list of every insight you see about Saul's conversion from 
this passage.  Which of those observations are true about all 
conversions to faith in Christ?!

• What do you think enabled Ananias to overcome his initial fear 
and reluctance to go to Saul and minister to him?  and what do you 
think enabled Barnabas to welcome Saul when others refused?  
How can these men serve as examples for you?!

• How should this account of Paul's conversion affect your own 
willingness to share Christ?!

• Share those who might make your list of "least likely to convert".  
How might God want you to be involved in their becoming a 
follower of Jesus?  steadfast prayer?  speaking to them of Christ?!

(please take a few minutes to pray for my trip to India!  here is a 
link to the prayer guide.  Many thanks! - LT)!

https://gallery.mailchimp.com/7d495f89f8a10ee02758a05be/files/
India_Trip_Jan_2015_Prayer_Guide.pdf?utm_source=All+Church
+North+Wake&utm_campaign=fae95a8caa-
The_ONE3_19_2012&utm_medium=email&utm_term=0_42ae59d6
60-fae95a8caa-393516393
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Here is a link to Rosaria Champagne 
Butterfield's testimony: 

http://www.christianitytoday.com/ct/
2013/january-february/my-train-
wreck-conversion.html 

The Least Likely...!
Acts 9:1-30!

Focus:  on God’s surprising sovereign work in saving the unlikeliest of people and how that 
should encourage us to be bold and persevering in sharing Christ.!
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